KoHepeHwLns GK GfK. HoBble BO3MOXHOCTW nNpuMeHeHns MeTtoamkn Mystery shopping B CeHTSIGPb, 2009
nccneaoBaHUaX SI0ANLHOCTM U OLIEHKE YPOBHS KadecTBa yciyr

PacnncaHue

10:00 BcTtynutenbHasa peyb
Anekcen 3axap4eHko, 'eHepanbHbiM anpekTop, GfK Kazakhstan

10:10 Customer Management in the Context of Today‘s Challenging Market
Tomas Krasny, Managing Director, GfK Austria

10:40 Mystery Shopping Kak MHCTPYMeHT oLeHKku Bawero 6usHeca
AHapen bapcykoB, PykoBoauTenb HanpaBneHus Mystery Shopping, GfK Rus

11:20 Coffee break

11:40 WccnepoBaHMa KOPNOPATUBHOM penyTauum
TaTbaHa PbbkoBa, [npekTop no uccnegosaHmam, GfK Kazakhstan

12:10 Bonpockl, OTBETHI. 3aK/t0YEHNE

GfK
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GfK Kazakhstan: OCHOBHbIe NoKa3aTenu

OcHoBaHue
2005, KasaxcraH

[Mpogaxkn
2008: 1 MunnnoH Euro (poct 6onee 50% no cpaBHeHuto ¢ 2007)

CoTpyaHuku
2008: 23 cOTpyaHMKA Ha NoMHbIM pabounin aeHb (poct 6onee 50% no cpaBHeHuto ¢ 2007)

YTTI

= MnpoBo# onbIT — OTAINYHOE 3HAaHNE MECTHOrO pbiHKA

= MexxayHapoaHble CTaHAapTbl B BEAEHUMN NPOEKTOB (My/IbTUHALMOHA/bHBIE KITMEHTbI)
= KNneHTo-opueHTNpOBaHHAs KOMaHaa 3KCNepTOB

[eorpadus

- KazaxcTaH

= Kblprbi3cTtaH
 Y36ekncraH

* TaaXXUKUCTaH

GfK
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GfK Kazakhstan: ueHHOCTb KOMMNAHUU - noaun

CoTpyaHuku
2008: 23 coTpyaHMKa Ha MONHbIA pabounii AeHb

* 5 BHELHNX KOHCYNbTaHTOB

= 180 F2F nHTEepBbLIOEPOB

= 100 mystery shoppers

= 8 CATI nHTepBbloepoB (out sourcing)

= 1000 nfoMoxo3ancTs B MNaHenu JomallHux X035MCTB

= 6 3KCMNepPTHbIX MOAEpPaATOPOB C OMNbITOM paboTkl 6bonee 3 net
B cchepe MapKETUHIOBbIX MCCNeA0BaHUN

GfK
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KoHdepeHuus GfK CeHTabpb, 2009

nccneaoBaHnNAax NosANbHOCTU U OLlEHKE YPOBHA KaYveCTtBa yCnyr

GfK Kazakhstan: ncnonb3oBaHne 6peHaoBbIX MHCTpYMeHTOB GfK

L A GfK Navigator
Experience | GfK Roper Trends

| Explore, qualify, GfK Ethnography

\  segment. GfK Shopper Insight
GfK Consumer Journey
GfK Loyalty Plus

GfK Mystery Shopping
GfK KDA

GfK Customer
Management
Sell, service,
secure, manage
risks.

GfK Genius
: GfK Concept Challenger
GfK ConSt_lmer GfK Product Challenger
GfK Brand Equity _ Innovation | GfK Pack Challenger
N and Marketing Develop, test | GfK Price Challenger
GfK Target Posmonlng _ Effectiveness : and refine. GfK Volumetric Price
g:E QS:Vantage Multimedia Target, measure, 8 GfK Hilca Conjoint
GfK ATS — adapt.

g
zb@o' ing <oy brand
e,ol‘t/,e .and mix marke‘t'mgf‘egq.
"9ht cross media S1°
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5 cTpaTermyeckmx busHec noapasaeneHum

| 6 |
CONSUMER TRACKING RETAIL AND TECHNOLOGY
HauuoHanbHas naHens 1000 bonee 70Up03HVI‘-IHbIX TOProBbIX TOYEK
o B KpynHenwmnx ropogax KasaxcrtaHa
AOMOX03AUCTB (ropoa U cena)
18 TOoBapHbIe rpynnmbl
Bonee 14 ToBapHbIX KaTeropui
(food and non-food FMCG)
CUSTOM RESEARCH
HEALTHCARE Mystery shopping
Brand positioning study
PbIHKMK: : - i
dapMaLeBTHKa Optimum price definition
MeavuUnHCKue ycnyru Qualitative — FGDs, in-depth interviews
BeTepuHapus - — Quantitative - CATI, CAPI, in-hall and home
Cromatonorus tests, face-to-face etc.
Tracki tudi
MEDIA cking s udies
GfK Omnibus
Ka3zaxctaHckad Meama KapTta
PervoHanbHble PeknamHble PbIHKK
Ad hoc CMW 1 UHTepHeT GfK
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PbIHKW UCCeaoBaHnI

[poMbIWNEHHOCTb  IT / TENEKOMMYHUKALMM

Meaua TpaHCcnopT 1 NOrnMcTuKa

MeanumH
ToBapbl ANUTENBHOIO CDSAM: eZT/MKa
Nnonb30BaHUSA pMatl
FMCG ®DurHaHChHI
CounanbHbIv PO3HMYHasa Toprosns
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GfK Kazakhstan: OCHOBHbIE K/TMEHTbI

Co
@ o0 S

RG BRANDS

HA BCHO MHU3HB

- 5PORT<>MAT P&G
good @

l Imperial «a KazMynail'a
o B3 ETTRRENE vy

bacco

QOPT e @

KOMMbIOTEPbl n MPOrPAMMbI

The Royal Barnk of Scotlond Group

cp COLGATE-PALMOLIVE COMPANY

DERBES 1))
AP O

Shahar Media Group

ﬂ} ArPONPOAYKT (v GAHK . .
) IE KAB“HHGKH" “Binim-0pta A3ua” OpTanbirsl

O6pasosaTenbHbii ueHTp “Bunum-UeHTpanbHaA A3ua”
Educational Center “Bilim- Central Asia”

Rescarch reinvented

;_' » G/GS N aroda Public Opinion Research Center

CoBeTHUK!KZ e Takett GfK

MapKeTWUHT KOHCANTWUHT GpeHaMHr
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Cnacubo
3a BHUMaHue!
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